Assignment 1 – Identify a primary and secondary audience for your business/ organization using demographics and psychographics to describe the audiences.  Example of the one we did in class.  Once you have completed this step, use this link to create your buyer personas to match your identified audiences. You should have two buyer personas based on this example.  https://www.hubspot.com/make-my-persona?utm_source=mktg-resources

What to turn in: In a word document include the name of the business or organization and the primary and secondary audiences you identified. Provide as much detail as possible. Once you have completed the buyer personas embed them into the word document under the correct audience. Turn in one word document to Blackboard, this should include the audiences and buyer personas.  
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Identifying Primary and Secondary Audiences



• Primary Audience 
• Ages 16-19 
• Male and Female 
• College bound 
• In state 
• Rural or Metropolitan areas 
• Under 10K 
• First generation college students 
• Native American 
• Digital Native 
• Social Media Savvy 



• Secondary Audience 
• Ages 40+ 
• Male and Female 
• Rural or Metropolitan areas 
• Some college/Bachelors degree 
• Income $50,000 + 
• Traditional Media Consumers 
• Struggle with technology changes 











